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Setting
New
Standards 
6070 RR & 6074 RR
Industry-leading yield and 
harvestability

6070 RR is a proven yield performer and continues to 
deliver leading yield and standability. 6074 RR is the 
newest addition to our portfolio and it is looking to set 
new standards for both yield and standability. Look 
for 6074 RR performance in the North Dakota State 
University trials this fall.

6070 RR and 6074 RR: examples of world-class 
products provided to you from your local seed 
company.

Heavily 
podded

Great yield

Strong 
stalk
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harvestability

Branch 
support

Keeps the plant 
upright under a high 

yield load

TELL US ABOUT YOUR EXPERIENCE
WITH BrettYoung CANOLA:
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f I say, “Nothing Runs Like a _____ ,” you imme-
diately fill in the blank. You also likely know which 
company started offering you the opportunity to 
“Fly the Friendly Skies” in 1965, and which wood-
land creature has been warning “Only you can pre-

vent forest fires” since 1944. So I don’t have to explain to 
you what a tagline is, or how a good one encapsulates a core 
principle and anchors it in your brain.

You might not be familiar with the new CHS tagline unless 
you’ve read the identification signs we recently started post-
ing at all our locations. It’s “Farmer-owned with global con-
nections.” In just five words, we’re telling our bigger story.

Though I suspect a marketing guru stitched those words 
together, the sentiment comes straight from CHS Inc. man-
agement and board of farmer-directors. The new tagline also 
resonates with your CHS Milton Group management team 

and our directors. I 
can give you a couple 
of timely examples of 
how the strong ties 
forged by CHS to the 
larger world is about 
to make a bigger im-
pact on your profits 
locally. 

If you’re a canola grower, maybe you had personal experi-
ence this fall with a recent big investment by CHS. What’s 
known as the Processing and Food Ingredients (PFI) group 
purchased the Northstar Agri Industries canola processing 
plant east of Milton in Hallock, Minn. This sizeable expen-
diture benefits CHS Milton Group local farmers more than 
any others in the CHS system.

Every year, Cavalier County tops the 
list of U.S. canola producing counties. 
Our CHS Milton elevators will have 
no problem supplying 25% of canola 
the new CHS Hallock plant needs to 
operate. Once the plant is thorough-
ly streamlined to interface with the 
CHS system, it will be an easy-to-
reach marketing outlet with signifi-
cant financial potential for local CHS 
members. 

Whether you deliver canola to one of 
our elevators or directly to Hallock, 
you’ll collect your grain check and be 
very pleased to discover there’s more 
to gain. Once processed into oil at 
Hallock, your canola will go global as 
it is turned into food or animal prod-
ucts at diverse PFI production facili-
ties and marketed around the world. 
Along the way, you’ll capture signifi-
cant local patronage earnings on the 
grain you sold, plus profits from CHS 
processing, as well as earnings on 
sales of canola oil in manufactured 
items. That’s a patronage refund times 
three! 

I
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By Tom Lehar, generaL manager

There’s a Bigger Story Here

“Farmer-owned with global connections.”
 In just five words we’re telling our bigger story.
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From an operations standpoint, we already wit-
nessed a faster harvest turnaround in Calvin 
this year because of our connection to the Hal-
lock plant. From Location Manager Bruce Ca-
hill’s point of view, the mileage reduction is 100 
miles per trip. He says, “Previously we hauled 
to a canola plant 200 miles away, one way. Now, 
trucks delivering to Hallock have the ability to 
make a second run each day.” That’s not just a 
time and logistics advantage, it’s a cost savings. 

A manufacturing investment 

with global implications
Our ability to reach out to emerging grain and 
food markets also assumes we’ll have consistent 
access to the agronomy inputs you need. This 
summer, CHS announced a plan to nail down 
vital nitrogen supplies secured by the cooper-
ative’s biggest investment ever. For the price of 
$2.8 billion, CHS now owns the right 
to purchase up to 1.7 million tons of 
nitrogen yearly from CF Industries. 

While the strategic-venture invest-
ment that makes CHS shareholders 
part owners in CF Industries Nitro-
gen, LLC sounds like an immense 
amount of money, it is actually far 
less than it would have cost to build 
a new plant in Spiritwood, N.D. This 
buy-in, set to finalize in February, will 
guarantee us a significant supply of 
several forms of N. And it gives us access right 
away, rather than waiting four years for a new 
plant to go operational. We walk into an exist-
ing business, the biggest fertilizer production 
company in the U.S., without having to learn 
operations from the ground up. 

I’m excited about the venture and foresee ben-
efits in supply and in crop nutrients patronage 
payouts to members. Whatever value the world 
market puts on nitrogen fertilizer, we will claim 
a share of the profits. ❰

Spotlighting the 
Crop and Our 
People in This Issue
• Our fiscal year ended Aug 31.  The 

CHS Milton Group achieved record 
volumes in grain, fertilizer, chemical, 
energy, and feed sales for the fiscal 
year. I am proud of how hard employ-
ees worked to get the job done. 

• In general, we saw a pretty big crop 
locally this year, but we certainly rec-
ognize the challenges ahead in mar-
keting that crop. I can’t change the 
prices, but since we all know that crop 
values are cyclical, I’m optimistic the 
downside will be short-lived. Our loca-
tion managers throughout the CHS Mil-
ton Group offer a more detailed view 
of harvest 2015 on pages 14 and 15.

• Edmore patrons met Matt Holdvogt, 
new location manager, during the 
harvest rush. Now there’s time to 
find out more about him on page 7.  
Thank you to departing location man-
ager Craig Ketelsen for his 12 years 
with CHS. We wish him well in the 
future. Good luck to Randy Hiatt who 
transferred to CHS Garrison, North 
Dakota.

• Congratulations to Francis Lovcik 
who, in September, celebrated 40 
years with the co-op location in Pisek. 
While it used to be common for some-
one to devote an entire career to one 
company, it is not so common these 
days. Read a few of Francis’s memo-
ries on page 6.

Bruce Cahill 
in Calvin 
can prove a 
recent CHS 
investment 
streamlined 
the canola 
harvest in 
his area.



People Who Made This Harvest 
Customer-Friendly 

he crop around Pisek wasn’t 
a record-setter this year. In 
October, Location Manag-
er Francis Lovick watched 

what he figures was about half a crop 
of edible beans coming out of the 
fields. Clearly, this isn’t the kind of 
year you’d want to end a long career 
on…so, Francis won’t. After 40 years 
working the same location, he shrugs 
and says, “I don’t know when I’ll re-
tire.” Spoken like a man who’s happy 
in his work!

In 1975, he hired on with GTA in his 
hometown after seven years in the 
Army, including a tour in Vietnam. 
In all, he served 27 years in the Army 
and the National Guard, including 
a return to overseas duty during the 
Gulf War. But his tour of duty with the 
co-op location in his hometown lasted 
longer. 

“I never expected to keep on doing 
this, but I discovered I liked keeping 
close to home. The manager I worked 

for when I started was also from 
here,” Francis explains. “Eventually, 
we traded jobs. When he retired, I 
took over as manager and he started 
working part-time for me.

“CHS is a good company to work 
for and I appreciate the improve-
ments CHS has made over the years. 
If you can believe it, we used to be a 
single-car shipper in Pisek. We used 
to ‘cooper’ a box car (fill in the gaps 
in the box car with boards) and load 
by manual labor. Then the standard 
went to 26 cars at a time, then 52, 
and then 110. Taking Pisek as a cen-
ter point of a 50-mile circle, there are 
now ten shuttle shipping points. A 
lot of things have changed.”

That could make you wonder what 
changes Matt Holdvogt will have 
seen once he is 40 years into his 
working life. Just after Labor Day, 
Matt arrived in Edmore as our new 
location manager. “I didn’t get to see 
a complete harvest, and because so 

T
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Francis Lovick marked 40 years with the co-op 
this September.

“CHS is a good company to work for 
and I appreciate the improvements 

CHS has made over the years.” 
   —Francis Lovick



much grain went 
into farm storage 
this one wasn’t 
complicated. I ac-
tually put in short-
er hours than I did 
as a management 
trainee in Napoleon, 
N.D., at CHS South 
Central. But every 
year is different.”

Matt grew up on 
a dairy farm near 
Eden Valley in 
Central Minnesota. 
He graduated from 
SDSU with bache-

lor’s degree in dairy production and ag business. If his name 
and face seem familiar, that’s because his brother is Dan Hol-
dvogt, grain operations manager. (See page 16.) “As if living 
the first 16 years of my life with my brother wasn’t enough, 
I’m living with him again until I find a place of my own!” 

Tim Spicer, another new employee, is working his way 
through the CHS Milton Group one new skill at a time. “I’ve 
been learning all the aspects of grain operations and 

practicing grain grading. I’m finding out how an elevator 
works.” Our management trainee went on the job this sum-
mer in Langdon and Pisek, where he learned how to grade 
edible beans. 

The University of North Dakota business major and Ma-
rine Reservist from 
Thompson, N.D., 
graduated in May 
2015. He didn’t grow 
up on the farm but 
he “grew up around 
it. My grandpa and 
my uncles farm.” 

“It’s going well and 
I’m learning new 
things every day,” 
Tim says. “I like the 
area and the people. 
This is an all-around 
great experience!”❰
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kind of canola

It’s the

New Edmore Location Manager Matt 
Holdvogt jumped into his new responsi-
bilities mid-harvest.

Tim Spicer, management trainee, demon-
strates his new ability to grade grain.
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Fertilizer Manufacturers Have 
Their Own Woes
By Travis PeTerson, agronomy manager

o get to the heart of recent conversations about 
current grain prices versus fertilizer costs, I went 
back to the last time cash wheat was valued at 
$4.85. It was April 2007, and though it might 

seem as if circumstances were the same, a lot is different now. 

What was the price of urea that spring? It was $430 to $475 a 
ton. Today, it is in the mid to high $300 range. You’re right if 
you’re thinking the natural gas used to produce urea is more 
abundant and costs less in the United States than it did back 
then. But in light of that, our domestic fertilizer industry 
geared up the past few years, building capacity to reach out to 
what were then expanding markets in China and India. Man-
ufacturers are now subject to those same commodity price 
drops hurting you.

Yes, the price has corrected, but these days urea 
on the import market is being marketed near 
the cost of production—making it doubtful 
U.S. nitrogen manufacturers will drop the price 
further. What they’re more likely to do is export 
urea if the values go lower. We have to know 
manufacturers are in business to make money, 
too. They won’t give their products away, even 
though we wish they would.

As a result, while we might not be at the low 
price, I think we’re very close. Prices will look 
like waves—very modest waves—so start your 
purchasing at the bottom of a wave and layer in more the next 
time prices dip a little.  

Looking at phosphates, there are likely lower costs to come 
but we don’t know yet. That said, lower demand for phos-
phates, in reaction to the current cost, has already convinced 
manufacturers to produce less. 

Here’s our new approach to supply
Our new Calvin fertilizer plant isn’t ready yet, though we ini-
tially hoped we’d be constructing this fall. CHS is making it a 
priority-one project with a completion date of 2016. 

With the objectives of timelier and more efficient service in 
the Calvin area, we’re upgrading to a larger and faster plant. 

Once the new 
plant is operation-
al, we expect to 
add more agrono-
my employees and 
equipment so we 
can complete our 
work in your fields 
more smoothly.

Beyond this con-
siderable local investment in our CHS Milton Group, CHS 
Inc. is developing strong relationships at the source of fertil-
izer production. You may recall that CHS bought into West 
Central Inc., the maker of our CHS-brand crop protection 

products. 

Now every dollar West Central makes is re-
turned to CHS Inc. by 25%. Your bank ac-
count will see that investment as additional 
shareholder patronage. The first year of the re-
lationship went very well. Though CHS offers 
products from other suppliers, we see value in 
XLR-rate™ starter and Aventine Complete™,  our 
own starter fertilizer products made for us by 
West Central.

And on an even bigger investment scale, Tom 
Lehar’s story on page 4 told you the proposed 

Spiritwood plant is off the table. Instead, CHS invested in CF 
Nitrogen LLC to capture a long-term source of nitrogen. CF 
has guaranteed sizeable N supplies to CHS, and the company 
has the ability to make fertilizer accessible from facilities that 
can load unit trains from the Gulf of Mexico and truck tons 
from Canada. 

Locally, we predict a more continuous flow of products into 
our storage during critical fill periods. Again, the additional 
good outcome will be our ability to recoup profits on crop 
nutrient production. What comes back to CHS as part owner 
in CF nitrogen LLC will also come back to our patrons. Since 
the new relationship begins Feb. 1, you will see benefits in 
fiscal 2016. ❰
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s Craig Leas in Calvin and Ron 
Beneda in Adams review the recent 
crop year, each finds bright spots spe-
cific to his part of our territory. Craig 
sees new practices that could be worth 

repeating next year and Ron foresees an advan-
tage tucked away in the current farm bill.

Though Ron and Craig are old hands, they’re both 
new to the CHS Milton Group and this was their 
first crop season with us. Weather-wise, it was a 
year they’ll remember. “Canola farmers around 
Calvin had to make hard decisions,” Craig points 
out. “It turns out they were right to replant those 
fields that froze or took sleet. Results from the 
combines tell us it paid to reseed—to the tune of 
400 to 600 pounds better than the damaged stand 
that was left.”

As he talked with producers after harvest, he 
heard less-glowing reviews of fungicide perfor-
mance in canola fields. “But I’m reminding them 
that each year is different. Even if next year’s crop 
ends up in the same planting window, it will still 
be a good idea to use fungicide on a percentage 
of your crop to insure your overall yield.”

On the other hand, wheat fungicide did carry its 
weight delivering anywhere from 6 to 10 bushels 
more. Meanwhile, spraying 28% for protein en-
hancement in wheat provided what Craig calls 
“decent results, from .4 to a full point better. Farm-
ers who tested it saw an average yield increase of 
about two bushels, mainly thanks to improved test 
weights. If the economics are there, we will con-
sider suggesting more of that practice next year.”

There’s one more thing Craig hopes you’ll con-
sider while looking forward. “I hear customers 
saying they want to cut costs in ways that will ac-
tually cut production, which is counterintuitive. 
Rather than buying a higher-grade canola and 
cutting fertility, I’d like to see them maybe raise 
a cheaper canola and keep fertilizer rates where 
they need to be.” 

It could also could save money to band phos-
phate instead of spreading. “You can use 25% 
less in the band. That’s something you know but 
might forget in the heat of battle,” Craig says. “If 
you have questions, talk to me.” 

Ron has other thoughts on input savings. “In 
2016, you will want to be careful about every 

Our Agronomy 
Team Finds 
Reasons for 
Optimism 

A
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input. Figure out what has paid for 
you in the past and look to your soil 
test results for guidance. Don’t add 
products without talking to your 
CHS agronomist.”

“To hold down fuel costs, consider 
the number of field passes you’re 
making,” Ron continues. “Does each 
trip across the field serve an eco-
nomic purpose?”

In February, Ron will be watching 
the market prices that will set crop 
insurance values. “You can’t control 
it, but knowing how you’ll be pro-
tected will help you gauge spring 
decisions. What gives me some op-
timism is the new farm bill, which 
offers protection for low prices.”

He cites this example of Farm Bill 
coverage. “Farms with canola base acres enrolled in PLC are as-
sured 20 cents per pound, which will result in a payment of three 
cents per pound for 2014. That could amount to around a $50/acre 
payment, which will be paid in December. Experts are projecting 
canola base acres to pay almost double that for 2015 (payable in 
Dec. 2016). With this Farm Bill, any payments triggered are un-
known until the end of the marketing year (a year later). We’ll have 
to get used to this long delay. Work closely with your lenders or 
give me a call as I’m tracking the USDA payment projections.  

“Crop insurance is tied to current crop yields and acres planted, 
but the Farm Bill calculations are on base acres computed from 
2009 to 2012 planted acres and actual yields from 2008 to 2012. 
Canola, sunflowers, wheat, and flax will have a PLC payment for 
2015. A majority of wheat farm bases selected the Ag Risk Cov-
erage (ARC)-County option, which had no payment for 2014 
but will likely have payment for 2015 (payable end of 2016). The 
ARC option is based on county yields and national average pric-
es, unlike the PLC which is based on price alone. ARC-county 
had payments earned for corn in 2014 and for soybeans in a few 
counties.”

In short, the farm bill helps you when commodity prices are low. 
As Ron explains, that knowledge provides a budgeting safety net. 
“That is the intent of the bill.”

As for the 2015 crop, much of which is still on the farm, Ron 
urges you to monitor what you have in storage. “If you harvested 
something good, you want to make sure it doesn’t become less 
valuable in the bin. Just be sure to make entering bins a two- 
person job for your safety.” ❰
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CHS Milton Group will once again 
offer special pre-pay rates 

on chemicals in December. Talk with 
your local agronomist and your tax 

preparer to see what advance expen-
ditures will benefit your bottom line. 

Early seed bookings will offer volume 
and cash discounts until Jan. 15. 
For Calvin area producers, soybean 

bulk seed will be a new offering.

Which Factor Is Driving 
Energy Markets Today?
Jon Forsgren, our fuel specialist, wishes he 
could provide rock-solid price guidance for 
you. “Thanks to all this market volatility, I 
can’t predict anything. Honestly, I thought 
we’d see more downside prices. What I 
can say for certain is: We can’t expect the 
prices we saw last winter. Traders will take 
the market where they want it to go.”

As Jon sees it, all factors that were central 
to pricing have changed. OPEC is produc-
ing more oil than ever—10 million barrels 
per day—with no sign of cutting back. 
“Yet, if China is using less, where is the 
huge usage coming from?”

Typically, December through February has 
been the best time to buy for spring. Jon 
says that still looks to be true this year, 
especially if we have a mild winter creat-
ing a glut of fuel. Choose what seems like 
a reasonable price and call Jon so he can 
watch the market for you.

Knowing grain drying season was non- 
existent in our part of the world, Chris 
DuBois in Adams predicts no price spikes 
in the propane market. “Propane follows 
crude, too, so watch one to make deci-
sions about the other.” ❰

Craig Leas

Ron Beneda 
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For spring wheat growers, GoldSky® herbicide hits the mark. With two modes of 
action, GoldSky delivers cross-spectrum control of tough grasses like yellow 
foxtail and wild oats (including ACCase-resistant biotypes), as well as difficult 
broadleaf weeds like kochia, wild buckwheat, Russian thistle, mustards, 
lambsquarters, pigweed, prickly lettuce, catchweed bedstraw and many others. 
GoldSky is on-target in other ways, too, with excellent crop safety, exceptional crop rotation flexibility and a 
wide application window. This season, aim for cleaner spring and winter wheat fields with GoldSky herbicide 
from Dow AgroSciences.  www.GoldSkyHerbicide.com   800-258-3033

YOU WON’T MISS YOUR TOUGHEST GRASSES AND 
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or Wayne Aune in 
Fairdale, harvest 
seemed to go on 
and on. “Our area 

got more rain than some oth-
ers. Wheat came in with good 
quality and a 14% protein av-
erage. A lot of grain went into 
storage, because of prices, so it 
was also a quieter harvest than 
usual. Pinto beans harvested a 
little under average due to all 
the moisture during the grow-
ing season, and oil sunflowers 
came in last.”

In Lankin, Paul Klose expe-
rienced a fast-paced harvest. 
“It started here in early Au-
gust and we just rolled right 
through. Wheat yields were 
just okay—according to the 

straw left behind, yields really 
should have been better. Rota-
tion practices seemed to be a 
key factor—wheat-on-wheat 
didn’t do as well.”

Canola combining could star 
in the movie Fast and Furious, 
Paul says. “Unfortunately early 
yields were disappointing and 
later-season loads closer to av-
erage. Pinto beans were very 
disappointing at 8 to 25 bags 
per ton (below the 16 to 18 
norm), but quality was good. 
Our storage space was tight 
briefly, but we worked through 
it. Then came soybeans with 
yields all over the board.”

Over in Park River, wheat qual-
ity and protein levels were ex-

cellent, despite merely av-
erage yields as Mike Syrup 
points out. “This year defi-
nitely proved that forward 
contracting can pay. When 
crop prices are low, we 
have to stay very attentive 
to the trade and be ready 
to take advantage of price 
swings.” 

Mike reports Park River 
had a very successful har-
vest season. “Customer 
support proves we’re here 
to be competitive and to 

F
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  Lori Stein Wayne Aune

Park River loadout

What Was the Pace of This Harvest? It Depends Where You Ask 

Pinto beans in Lankin
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back your farming operation with patron-
age returns on the business you do with 
us. The new CHS tagline, “Farmer-owned 
with global connections, reflects the value 
customers gain from our full range of ser-
vices plus value added to farm commodi-
ties.” (For more on the new CHS tagline, go 
to Tom Lehar’s story on page 4.)

“All fall, we kept saying, ‘This is a different 
kind of harvest’,” Ron Borgen of Langdon 
notes. “I mean that in a positive sense be-
cause dedicating our Langdon-West loca-
tion to canola made us very efficient. And 
unit trains rolling out of Langdon-East 
were on time to take the pressure off 
during wheat harvest.”

Lori Stein in Langdon adds, “Oh my, are 
the farm bins full! I’d say most of you have 
more grain on the farm than in years. I’m 
encouraging customers to have a plan for 
all that farm-stored grain because no plan 
puts all the risk on you.”

With the dollar so strong, the U.S. is un-
competitive in the export arena, Lori 
continues. “Year-to-date we are lagging 
behind USDA projections, and wheat still 
tallies a big stocks-to-use ratio. That’s why 
any time you see a market rally you should 
see it as a selling opportunity.”

Ron Borgen recommends Langdon cus-
tomers leave sell-to-open orders with Lori 
so she can act quickly if your price hits. 
“Then use that price to establish a bush-
el goal for the next sale. You really don’t 

want your whole crop still in storage on 
your farm next summer!”

“Time was not on our side around here 
this past growing season,” Chris DuBois 
in Adams concludes. “The earlier cano-
la and soybeans suffered from being first 
drowned out and then burned. Later de-
liveries of both commodities were better.

Dennis Flaten in Hampden reports dump-
ing only one or two loads of soybeans that 
weren’t perfectly dry. Beans started com-
ing to the elevator there after farm bins 
were already filled with wheat and canola. 
“I hope summer won’t remind us of the 
old days when all grain moved in July. My 
best advice to producers is: turn it into 
cash as soon you can.”

Despite some disappointing yields and 
weather delays, managers and marketers 
in all our locations will recall this as a 
harvest season made smoother thanks to 
improved logistics. Thanks for letting us 
work with you. ❰

Ron Borgen Paul Klose

Our new 
CHS Nutrition 

Consultant 
for livestock is 

Marie Harris. 
Paul Klose 

in Lankin can
 arrange a 

conversation 
with her or a visit 
to your operation.

Chris DuBois Mike Syrup 

What Was the Pace of This Harvest? It Depends Where You Ask 



e just completed our first full fiscal year with 
three shuttle-train loading locations and I 
think that’s worth talking about. I witnessed 
the big impact of these improvements in 
Milton because operations in Calvin and 
Langdon took pressure off. 

As a group, we shipped a record 30 million bushels this fiscal 
year. Across all locations, our action was more fluid and we 
were better equipped to deal with the challenges of mod-
ern rail transportation. Yes, the railroad system is still an 
issue with train delays and rising car costs. Car freight on 
the BNSF was particularly high last year; this year, rates 
are much better. So, it will be easier to keep our prices 
competitive.

You probably notice that all our grain locations are now 
priced the same. By doing that, we’re covering the freight 
differences between locations. It costs money to move grain 
out of locations that are not on a rail line, but we want to 
offer customers in those locations the same price as those 
of you who are lucky enough to live near one of our rail lo-
cations. To my mind, all customers should equally benefit 
from our improvements. 

Throughout this issue, you’ll see other references to the new 
CHS Hallock canola plant. Though it will take some time to 
figure out logistics for a new destination, in the long run it 

will be an advantage 
for canola producers 
locally. We were ac-
customed to sending 
canola shuttles to 
Mexico, but recent-
ly the dollar’s strong 
value made that out-
let less attractive. 

Canola growers are a smaller pool of farmers than wheat 
growers, and for that reason the dividend will be more sub-
stantial—you’ll collect patronage on canola sales from CHS 
Milton Group as well as from the CHS Hallock plant. Call 
any of our locations for a price locally or to the plant. Lang-
don West is now a dedicated canola storage facility making 
delivery there very efficient. 

Harvest review by category
We’re seeing more soybeans grown by our customers, which 
I attribute to cheaper inputs for that commodity. Soybean 
harvest went pretty well, and we took in a couple million 
bushels off the combine. To stay competitive in the soybean 
shuttle-train market, we’ll place sales throughout the year.

In corn, some new Canadian markets opened up this year. Con-
tact your location manager to see what contract opportunities 

W

HARVEST LOGISTICS
In One Year We Made Transportation Our Edge

Page 16

By Tony graTTon, grain DeParTmenT manager

“Planning had to start well before harvest,” 
Dan Holdvogt explains. He coordinates the 
movements of nine CHS-owned trucks based 
in Milton, plus a dozen custom trucks that 
carry grain from other CHS Milton Group 
locations or out to other destinations such 
as the new CHS Hallock canola processing 
plant. 

Back when all was in the planning stage, Dan 
implemented a new strategy to prevent har-
vest congestion. “At several of our locations, 
we relocated loadout spouts so our trucks 

don’t tie up driveways while farmers are de-
livering grain. Previously, it was possible for 
one of our trucks to spend 15 minutes fill-
ing while all a farm truck could do was wait. 
Helping customers move to the receiving 
dump faster is much more efficient.”

The loadout innovation made outbound trav-
el more effective too, as Dan routed drivers to 
Hallock—a continuous process nothing like a 
harvest focused entirely on loading trains. An 
upscaled fleet with bigger trucks and trailers is 
the kind of capital improvement Dan endorses. 

Here’s How We Covered the Miles During the 2015 Harvest

Dan Holdvogt
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Maybe This is Your 
Window
“I’ve been 
telling cus-
tomers there 
will be an 
opportunity 
with basis 
levels going 
into the new 
year. Con-
sidering the 
amount of wheat in the U.S. and the 
rest of the world, your best opportu-
nity lies with the basis,” Jake Brown 
points out. He’s our grain merchan-
diser in Milton.

“Even though the amount of grain 
going into on-farm storage reduced 
traffic at our elevators, that grain 
will come in eventually. That tells me 
we’re in for a busy summer.”

Jake seconds the observation that 
improved facilities throughout our 
system also made harvest run more 
smoothly in Milton. “We didn’t need 
to work crazy hours this harvest sea-
son…we weren’t overwhelmed. That 
also says a lot about our efficient 
operations staff.”

Efficient harvest handling gave all of 
our employees more time for what 
really matters. Jake is no exception. 
He relished the 
time with six-
month-old Riley! 
The Brown fam-
ily—Jake, Jess, 
and Riley—re-
cently moved 
to Langdon. He 
says, “The com-
munity has been 
so welcoming 
and we’re set-
tling in.” ❰

might fit your marketing plan. Corn quality is better, making it easier to 
handle.

I always remind myself how fortunate we are to be situated in this unique 
region where such a variety of crops are grown. And, I’m grateful for cus-
tomers who choose to market their diverse harvest through our locations. 

This year, we started with the barley harvest, then some peas, and then wheat, 
canola, flax and soybeans, followed by corn and pinto beans. Though you 
might think so many commodities would present impossible logistics—and 
I’ll agree it is challenging—we developed a flow. By the time wheat hits our 
scales we have the barley gone. Then, we start moving canola to make room 
for soybeans. As I said before, it is all much easier with those additional 
shuttle capabilities in Langdon and Calvin.

Looking ahead to next year’s harvest, here’s a quick thought about the barley 
crop. I’m trying to grow our malt barley program. The acreage needs are 
always in flux, but I’ll keep you informed. Hail and other weather events 
made it complicated to meet malt barley contracts this year, and we dumped 
rejected malt barley as feed barley. Even so, I see potential there. 

One more thought about those shuttle trains in three locations: These up-
grades can’t work for our customers without the dedication of employees in 
Milton, Calvin and Langdon. And we can’t fill those 110-car trains without 
the addition of grain trucked in from our other locations where employees 
work hard to keep commodities coming in and rolling out. I’d especially like 
to acknowledge the long days our truck drivers rack up during harvest. We 
have the best team of drivers working rain or shine. It is risky out there, yet 
they have an impressive safety record. ❰

“We’re getting the right equipment to 
do the job.”

Another difference: This harvest, 
there was no wet grain, so there were 
no late nights for drying. “Rain delays 
gave everybody breaks, which meant 
no weekends for the truck drivers 
who deserve a big thanks for the long 
monotonous miles they put on.” 

Dan says he’s already excited about 
the deliveries coming our way this 

winter, and offers a pair of messages 
for customers. “We’ll be ready with 
space available, thanks to trains al-
ready loading out. I hope you’ll be 
delivering here whenever prices hit 
a better level. In the meantime, I en-
courage you to take advantage of our 
probing service, which helps gauge 
the condition and grade of grain in 
farm bins. Call me or Tony Gratton, 
or alert somebody at your nearest 
CHS location. They’ll let me know to 
line up a bin test.” ❰

Jake Brown
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ometimes a farmer says, “If 
our co-op is headquartered 
in Minnesota, how do I 
know I have a voice?” Well, 

this fall we saw evidence of the power 
of our local voice when CHS acquired 
a canola-processing plant within easy 
reach of our elevators. As Tom Lehar 
points out in his story on page 4, farm-
ers in our group are the primary beneficiaries of that acquisition. The money 
that plant makes is coming back to your hometown. 
 
You can express interest in something you think would help local producers 
move forward and board members will bring it to the attention of manage-
ment. From there, a feasible idea can percolate upward; I’ve seen it happen 
more than once during my nine years on the board of directors. 

On the business side, we’re looking for additional opportunities for our              
patron-owners. In Calvin, a new fertilizer facility extends our services to more 
fields and assures available supplies are close at hand. It will also relieve pres-
sure on the fertilizer inventories at Milton—paving the way for more timely 
application everywhere. As a board, we’re always asking each other (and man-
agement) what will make the employees’ work more streamlined and safer.

On the grain side, we’ve now had time to assess the new facility in Langdon. It 
has become a great asset for today and might lead to other opportunities. As 
board members, we are always thinking five to ten years down the road—ask-
ing ourselves how we define efficiency and what is the best use of our facilities. 
Eventually, that could lead us to some hard decisions.

I’m proud of my fellow board members. They all attend our regular meetings, 
and they’re ready to learn whenever we have the chance to get away and hear 
from higher management or meet other board members. It’s all part of running 
a better business, and I encourage younger farmers who have the passion and 

the vision necessary 
to keep this company 
moving ahead to in-
quire about running 
for the board. ❰
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I WANT TO 
PERSONALLY 
THANK OUR 
EMPLOYEES
Throughout harvest this year, 
I’ve been really pleased with our 
employees and management 
team. They have worked hard and 
made sacrifices so we could move 
forward. 

Our General Manager Tom really 
understands customers and commu-
nicates with us easily. I’d call him 
“farmer-friendly”—especially this 
year as I watched how his vision 
tied all the new pieces together. A 
good leader sets the tone for how 
employees approach their work. 

I’m grateful to our custom appli-
cators who put in long hours and 
are very responsible. I’m thankful 
for their dedication and so are my 
neighbors. I appreciate the office 
staff and the truck drivers. With ev-
ery harvest interaction, I’m aware 
they understand their roles and do 
their jobs in a way that’s friendly 
and shows they’re willing to help. 

S

In a Wide World of Agribusiness 
You Have a Local Voice
By DaviD hasLekaas, PresiDenT, Chs miLTon grouP BoarD of DireCTors



even years ago, Ward Eagleson and Shane 
Feltman were the highly skilled employees of a 
Grand Forks electrical contractor who figured it 
was time to take their destinies into their own 
hands. “We’d been talking about starting our 

own business for a while and I think we did it ethically, 
never soliciting customers until after we left our employer,” 
Shane explains.

Happily, the newly formed Ac-
curate Electric, LLC quickly 
connected with what turned out 
to be the company’s first, and ul-
timately best, client: CHS Milton 
Group. Back in his college days, 
Milton-native Ward worked 
summers in the fertilizer shed 
of his local co-op. His dad deliv-
ered his grain to CHS Milton.

CHS Milton Board President 
David Haslekaas remembers 
Ward from their school years 
and applauds the local connec-
tions his business has made. “Ac-
curate Electric is an example of 
how choices made at this coop-
erative spread through our com-
munities. It’s a nice thing to see 
his success.”

 “Tom Lehar gave us small proj-
ects to start,” Ward says. “Then 
our workload with CHS Milton 
evolved. The first big project was 
the chemical shop. More recent-
ly, we handled electrical work on 
the elevator expansion in Calvin 
while working through a chal-
lenging winter.”

Turning up the voltage on the 
CHS relationship allowed Ward 
and Shane to establish them-
selves in Grand Forks and 
Crystal and hire employees. 
Ward and his family stayed in Grand Forks, while Shane’s 
family relocated to Crystal. “Natalie, the kids and I love it 

there,” Shane reports.
 
Local farmers know they can call on electricians Jared 
Ohma and Hayden Sunderland, who both live in Milton. 
Two Accurate Electric employees, Kevin Kalash of Grand 
Forks and Aaron Lundgren of Alvarado, Minn., work for 
both ag-related and commercial accounts, and Patti Hecht 

is their secretary. “Ag is our spe-
cialty, though,” Ward explains. 
“We do a lot for farmers, but I’d 
say grain elevators and fertilizer 
plants are our niche.”

The partners who own this 
young business aren’t newcom-
ers to their specialty. “I started 
working out of high school in 
1996 as Ward’s apprentice. Af-
ter four years, I was a journey-
man electrician, too. We both 
loved our jobs and the compa-
ny we worked for. I stayed 13 
years and Ward was there for 
18. When it was time to do our 
own thing, we intended to keep 
doing work we’d be proud to 
put our names on.”

“I get satisfaction from a chal-
lenge,” Shane acknowledges. 
“When CHS people say, ‘Hey, 
we can’t get this grain dryer to 
work,’ the first thing I have to 
figure out is how some other 
electrician originally wired it. I 
love doing that!” 

In separate conversations, 
Shane and Ward each identi-
fy CHS Milton as their num-
ber-one customer. “Tom Lehar 
gave us a chance and working 
for CHS has made us what we 
are,” says Shane. “I can’t tell you 
how much I appreciate them.” 

Ward adds, “They gave us the push we needed and became 
our best customer. When they call, we come running!” ❰

S

We Built a Mutually Beneficial 
Connection With Accurate Electric

Shane Feltman takes particular pride in his contribution to 
creating the CHS Milton Group headquarters. “This former 
fertilizer shed and chemical warehouse’s low second-floor 
ceiling presented a challenge and, of course, we needed to 
find a creative way to light those hunting trophies.” 

Page 20

When CHS calls, Ward Eagleson of Accurate Electric, LLC 
arrives on the double to keep all electrical working well for 
the co-op that gave his company its start.
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ransporting anhydrous ammonia isn’t a job for 
the unprepared. And yet, says our Safety Leader 
Junell Jonasson, the family member or part-time 
employee picking up tanks may not be aware 
of the hazards and the best actions for an NH3 

emergency. By co-sponsoring a fall Anhydrous Ammonia 
Safety Seminar in Park River, CHS set out to educate and 
re-educate our customers, our employees and perhaps most 
importantly, area first responders. 

On Oct. 10 at the Walsh County Extension Building, rep-
resentatives of the Ammonia Safety & Training Institute 
(ASTI) based in Watsonville, CA, presented a seminar and 
hands-on opportunities to learn. “Thank you to the volun-
teer fire departments that took time to participate in this 
training event,” Junell says. “The program included five 
hours of class time and two hours of rescue and release 
exercises.”

Topics focused on safe ammonia tank filling and careful 
transportation first, before discussing emergency response 

steps. The ASTI team, composed of leaders from industry 
and public safety organizations, emphasizes prevention and 
preparedness.  

Hands-on experiences in the course of the day included a 
guide for decontamination and medical care in the event of 
an NH3 release that affects a person. Attendees learned how 
to determine exposure levels and what immediate actions 
to take. 

Then the presenters described the most important steps 
should a more extensive release occur. The seminar covered 
containment and control actions and how to be prepared. 
Farmers and firefighters alike learned the value of Shelter-
in-Place action in the event of a sizeable ammonia release. 

Sponsors including CHS, NDSU Extension and North Da-
kota Firefighter’s Association made it possible to offer this 
event for free. If you were not able to attend and have ques-
tions about safe NH3 handling, be sure to talk to your local 
CHS agronomist or contact Junell at the Milton office. ❰

Training 
Reinforces the 
Local Safety 
Connection
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123 N. Third Street  Suite 400  Minneapolis, MN 55401     P: 612-623-8000  www.broadheadco.com

THIS IS WHERE THE MAGIC HAPPENS.
With up to 60% of your yield dependent on soil fertility, invest wisely in your farm’s productivity. Trust the leader 

in balanced crop nutrition. With over a decade of proven results,  MicroEssentials® by The Mosaic Company, 

increases corn yields an average of 7.2 bu/ac compared to traditional fertilizer.

GET YOUR HEAD IN THE DIRT AT MICROESSENTIALS.COM
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WHAT DO WE MEAN 
WHEN WE SAY

         “GLOBAL 
CONNECTIONS”? 

Our board president 
answers on page 19.


